
Clarity	 ❍	 ❍	 ❍	
the brand is well articulated and easy to understand 

Layout	 ❍	 ❍	 ❍	
appropriate page size, margins, and use of grid

Design	 ❍	 ❍	 ❍	
folios, table of contents, graphic elements

Typography	 ❍	 ❍	 ❍	
student achieved typographic texture and hierarchy  
in the layout of the pages

Imagery	 ❍	 ❍	 ❍	
effective use of imagery to showcase brand

Writing	 ❍	 ❍	 ❍	
professional with no typographic or grammatical errors

Finishing	 ❍	 ❍	 ❍	
student bound the final style guide in a suitable and  
professional manner; or the style guide was was  
presented in a functioning digital format

Professionalism	 ❍	 ❍	 ❍	
student met all deadlines, attended all class sessions, and 
actively particpated in all discussions and critiques 
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